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Regulations for Management of Technology Program Curriculum

1. The Management of Technology (MOT) program is proposed for NCTU Students based on increasing MOT
field knowledge.

2.The following courses have 3 credits each, and you need to reach 21 credits to accomplish the MOT program.
3.The MOT program provides the integrated courses which is offered by the Management College, other

related courses also can be recognized by Institute of MOT Faculty Meeting.

4.The MOT program can include the undergraduate or graduate courses.

Curriculum Planning List
1. Program: Management of Technology
2. Course Title and Organization:

No. [Course Name Dept./Institute | Credits | Notes

1 |International Marketing Ins. of MOT 3

2 |Industry Analysis and Innovation Ins. of MOT 3

3 |Business Policy & Strategic Management | Ins. of MOT 3

4 |Creativity and Innovation Management Ins. of MOT 3

5 |Entrepreneurship and New Product Ins. of MOT 3
Development

6 |Technological Innovation and Ins. of MOT 3
Entrepreneurship Management




7 |Intellectual Property Management Ins. of MOT 3

8 |Big Data Analysis Ins. of MOT 3

9 |High-Tech Product Management Ins. of MOT 3

10 [Business Management Ins. of MOT 3 The Management of
graduate level courses
can be recognized.

11 [Human-Al Interaction Ins. of MOT 3




