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Institute of Applied Arts, Masters Degree

2021Academic Year
Mini.Period | One Year
of Study
Total 30 credits
required
credits

Regulations | Our Institute has two groups including Design, Transdisciplinary Art. Compulsory
courses are as follows:
1. Course “Seminar on Arts and Design” provides 1 credit each semester. Students should

take a minimum of 3 credits. Maximum of 3 credits.

2. The “Independent Study on Design” course provides 3 credits. Maximum 6 credits
during your study.
3. Students should take at least 6 courses from the Institute of Applied Arts during their
study. The compulsory “Seminar on Arts and Design”, “Independent Study on Design”
courses are not included within the 6 required courses.
. Each student has to take at least one course offered by the other two groups.
. Students should take a minimum of 5 courses from each pathway.

. Students are required to take at least one_research methodology course.

N N L B

. Students whose final projects are based on art, must take a minimum of 2 courses
related to their arts and design specialism during their study.

8. The above requirements must be confirmed with the thesis advisor. If the thesis

advisor has not vet been selected, the director guides to selecting the courses

temporarily.
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Ph.D Program of the Institute of Communication Studies

Academic Year 2021

Minimum Period of Study

3 years

Total required credits

24 Credits (4 credits of “Seminar on Arts and Design™)

Communication and Technology Major

33 credits (including 4 credits of “Seminar on Arts and Design”). Students
must fulfill a minimum of 21 course credits from the Institute of
Communication Studies during their study.

Continuing PhD Students

50 credits, including credits taken during Master’s Degree study. In addition,
students must fulfil a minimum of 30 course credits from the Institute of
Applied Arts, during their study. Students of the Communication and
Technology Major must fulfill a minimum of 21 course credits from the
Institute of Communication Studies during their study.

Regulations of compulsory
and elective courses

Course “Seminar on Arts and Design” provides 1 credit each semester. Students
should take a minimum of 4 credits.

Students of the Communication and Technology Major :
1.Compulsory Courses (3 courses, 10 credits in total)
1.1 Communication Theories
1.2 Seminar on Arts and Design
1.3 Comm Research Methods: Quantitative Approach ~Comm Research
Methods: Qualitative Approach (either one)
2.Elective Courses (4 courses, 12 credits in total)
A. New Media and Marketing Communication :
a. Communication Media, Branding & Marketing
b. Public Relations & Crisis Communication
c. Environmental & Health Communication
d. Internet and New Media Marketing
e. Entertainment Media and Storytelling Marketing
f. Courses that are approved by the curriculum committee
B. New Media and User Experience :
a. Introduction to Human-computer Interaction Design
b. User Experience Research and Design
c. Community in Cyberspace
d. Special Topics in Media Culture
e. Communication and Cognitive Psychology
f. Courses that are approved by the curriculum committee
3. Ph.D. students are required to select one track (A or B) as the subject for
comprehensive examination. Before taking this exam, they are required to take
at least three courses from this selected program.
4. Other Elective Courses ( 11 credits)

Note: Compulsory Courses taken by continuing PhD students can transfer
these credits to course requirements.

Notes

The maximum credits that can be transferred from Masters’ degree courses is 1/3
of total Ph.D. required credits.




